Rate Card, Instructor

Instructor is published 6 times per year:
January/February, March/April, May/June, August, September/October, November/December

4-Color* 1x 3x 6x
Page $11,800 $10,030 $8,530
2/3 $10,030 $8,530 $7,250
1/2 $8,530 $7,250 $6,160
1/3 $7,250 $6,160 $5,240
1/6 $6,160 $5,240 $4,450
*all rates are net
For mechanical specs, visit the online media kit:
www.scholastic.com/profmedia/mediakit
COVER PREMIUM RATES
2 Cover earnedrate .......... +20%
3 Cover earned rate .......... +15%
4 Cover earned rate .......... +25%
ONLINE OPPORTUNITIES
SCHOLASTIC’S TEACHER SITE

Ad Sizes
Medium Rectangle 300 x 250
Leaderboard 728 x 90
Wide Skyscraper 160 x 600
Button 120 x 90
Transitional 640x480

*Please see online specs and guidelines for additional ad units

*Please contact your sales rep for ad close dates

TEACHER UPDATE E-NEWSLETTER

Specs: 120 x 240 pixels
(Max of 3 rotations; 15K max file siz

e)

TEACHER GIVEAWAY E-NEWSLETTER

Specs: 728 x 90 or 120 x 240 pixels
(Max of 3 rotations; 15K max file siz

e)

MECHANICAL SPECIFICATIONS

Ad Unit Size Non-Bleed Trim Bleed
Single Page 7x9% 77/8x10 %" 81/8x10%
2-Page Spread 14 x9 %" 153%" x 10 %" 16 ¥a"x 10 347
2/3 Page Vertical 45/8” x 9% 5v" x 10 %4
Y2 Page Horizontal 7x4% 8 V4" x5 3/8”
Y2 Page Island 45/8" x 7YV 5" x8 Vs
1/3 Page Vertical 2" x 9% 3x10°%”

1/3 Page Square 4" x4 3% 5% x5 3/8”

1/6 Page Vertical 2V x4 %
1/6 Page Horizontal 4 5/8" x 2 V%"

1/8 Page Horizontal (Catalog Showcase)

*For bleed pages, keep essential matter (i.e. text and images) 3/8” from trim.

CATALOG SHOWCASE AD REQUIREMENTS
2 " high x 3 %’ wide

* Catalog of product image 1 72" x 2”
* 10-word headline, 53-character max in red bold
* 50 words of copy, 430 character max

DISCLAIMER
Publication is not responsible for any errors made to materials
not supplied on disk

SEND MATERIALS TO:
Attn: Elaine Esguerra

557 Broadway

New York, NY 10012
Phone: 212.343.6137
eesguerra@scholastic.com

E-mail materials to: profmag@scholastic.com
Or contact Elaine Esguerra for FTP site information.
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SCHOLASTIC.COM ONLINE ADVERTISING
SPECS AND GUIDELINES

TEACHER ADMINISTRATOR & Parents Channel/Family =~ STACKS CHANNEL/

AD UNIT SIZE CHANNEL LIBRARIAN CHANNEL Playground KIDS 7-13

LEADERBOARD 728 x 90 o ° ° °
PUSH-DOWN LEADERBOARD | 970 x 66 o °

WIDE SKYSCRAPER 160 x 600 ° o ° °

MEDIUM RECTANGLE 300 x 250 o o ° °
LARGE BUTTON 200 x 90 °
MEDIUM BUTTON 180 x 150 °
SMALL BUTTON 120 x 90 ° °
PEEL-BACK NA °
WALLPAPER NA °
TRANSITIONAL 640x480 o °
OVERLAY 300X250 ° °

STANDARD MEDIA & RICH MEDIA SPECS

Standard Requirements Targeting Capabilities
* Maximum file size 100K «Geo-Targeting: City, State, and DMA

* Maximum three loops, 15 seconds max each «Capping-delivery per user, per day/week/month

* All ad units must launch new browser window when clicked -Site Section Targeting (Roadblocks):

* Click-thru URLs must be provided live in order to be tested . Educator: Site Sections, targeting by grade

* Creative must be approved by Scholastic prior to going live . Parents (including FP): Site Sections, targeting by age

* DFP is used to serve all Scholastic.com ad units . Stacks: Site Sections

Rich Media Requirements

» Maximum file size 100K

* Flash creative should be submitted in the .swf format (Flash version 7 and above)

* Provide back-up gif or jpg file with all swf (flash) files

* Maximum 18 Frames per second

« Close buttons should be added to the root level or level zero

* Please provide jpgs/gifs with creative tags to help maximize the creative approval/quality control process
» Do not code URLs in Clicktags so the server is able to count clicks

» The author of the Flash source (.fla) is responsible for assigning a clickTag variable please see illustrated clickTag instructions and
Flash guidelines below.

= Animation: maximum three loops, 15 seconds max each. Must not contain strobing effects or rapidly changing image sequences

Expanding Ads

* Must be user click initiated, have a EXPANSION EXPANSION
close/off button, and expand no more than 2x their original AD UNIT SIZE SIZE DIRECTION
size in the direction specified. Wide skyscrapers LEADERBOARD 728 x90 728x180 Below
must be coded so that they automatically detect the direction WIDE SKYSCRAPER | 160 x600 320x%600 Left & Right
to expand to. MEDIUM RECTANGLE | 300 x250 6005250 Left
Pre-expanding and auto expanding units are not accepted. LARGE BUTTON 200 x90 200x180 Below
MEDIUMBUTTON 180 x 150 360x150 Right
SMALL BUTTON 120 x90 120x180 Below
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Video/Audio Ads (apply to all types of video/audio ads: in-banner, in-player)

= Length: :15 video may automatically start, but :30 must be user-click initiated. Audio must be user-click initiated in both situations.
= Audio must be encoded at a maximum volume of -12db

= Must include a prominent sound on/off button

= Close buttons should be added to the root level or level zero

Audio ads are not allowed on the Educator channel (Teacher, Administrator, Librarian)

In-banner SWF Video ads In-Banner Motif Video ads
Maximum file size: 100k

Length :15 video may automatically start, but :30 must be click initiated
The Video Content

* DoubleClick will accept video content in nearly any standard format

« Electronic: FLV, AVI, DV, MOV, MPEG-1,-2,-4, WMV

The Flash Creative

* The Flash creative requirements for an In-Banner Video ad are the
same as any standard Motif Ad with the exception of a placeholder for
the video and a requirement of Flash 7 or above.

« Standard Flash creative (Version 7 or higher) with any and all child
movies (if necessary) or accompanying files needed for its complete play
(XML, JPG, etc.).

« All font files needed in the creative -- Mac and PC.

* Provide back-up gif or jpg file

* A placeholder set in the creative where the video should play with its
exact proportions. This can be a rectangular box drawn in Flash.

* Available in all ad units

* Maximum file size: 100k

* File Format: SWF with proper clickTag

 Length :15 video may automatically start, but :30 must be
user-click initiated

» Must have prominent standard controls (i.e. play/pause,
audio/mute, and stop)

» Must open a new browser window upon user click-through
» Must reference the video URL in the Flash file

* All In-banner Video Ad units MUST be built by an approved
Rich Media vendor

In-player Video ads

Please see contact your sales representative for more
information.

Overlay/Floater Ad Specs
* Availability: Teacher, Administrator and Parent sites
» Description: The overlay ad features two components: a standard size Flash banner/rectangle as well as an overlay layer that is triggered
from, and then resolves back into the banner/rectangle upon click
* Policy: Overlay Ad must be rectangle in shape. The overlay unit must contain hard borders
« Initial Banner/Reminder Specifications:
* Art size: 300x250
 JavaScript files must be supplied
« All Creative (jpgs/gif/html/js) must be placed on a live server
« gif/jpg/flash/rich media file size: 100k max for both initial banner and overlay file
* The initial banner can either be flat or flash/rich media, if it is Flash we may need t the source files to hook it up with the ad server
* User flow:
1.The user sees the initial rectangle banner
2. User clicks on the rectangle and the overlay unit is triggered
3.The user can close the overlay using the Close button
4.1f the user opts to replay the overlay component of the ad, they can do so by clicking again on the rectangle
* Overlay Ad Specifications:
. Overlay and size: 883px;height:553px;
. Close functionality: Mandatory "Close" button on top right of creative execution
. File size: 100k max for both initial banner and overlay file
. Audio initiation: User initiated by click
. Position: Centered on the screen
. Video Initiation: Host Initiated — Max length 15 seconds and must have standard controls (i.e., Play/Pause, Audio, Stop).
. Other: All click through urls in the overlay layer must open in a new browser window.
. The overlay can either be html or flash/rich media, The iFrame can host anything a normal page can do: html content,
Flash, or html 5 type content. It is also possible to have the content scroll within the iFrame.
* Submission Requirements:
+ Format: 31 party tags
» Creative type: All Rich Media subject to approval. Assets Due: 7 business days prior to launch
Please ask your rep for additional information or a creative template



MSCHOLASTIC

Push-Down Leaderboard ads
» The ad runs on the Teacher, Parent and Family Playground homepage and main pages.
* Ad size:
* Collapsed: 970 x 66 (standard OPA size)
» Expanded: 970 x 418
* File size: max 100K
« File format: swf and backup jpg or internal redirect tags.
» Must include an “Advertisement” label.
* The ad pushes down content upon click.
» Must include clearly defined Expand & Close click buttons. The ad needs to collapse if the user clicks the close button OR if the user does
not interact with the user initiated expanded ad for 7 seconds.
» Audio must be user initiated by a click and must stop after 7 seconds if the ad is expansion mode.
» The Flash file needs to have all the necessary ActionScript coding embedded inside the file to allow for the expanding and collapsing of the
ad. We also need the custom creative code necessary to get the ad to serve on the site.
* The specs for Scholastic flash ads apply to the push-down leaderboard ads as well (loops, frames per second, Flash version etc).
Please ask your rep for additional information or a creative template

Third-Party Guidelines

Serving:
* Third-party ad serving is accepted. Scholastic.com uses Dart for Publishers for ad serving.
« All creative must function on Mac and PC platforms and in any browser version of Firefox, Safari, Chrome, and IE.

* Third-party tags must serve a default GIF/JPG for browsers that do not support rich media.

* Creative substitution or modification to existing campaigns via the Third-party vendor without prior approval is prohibited. If creative is
changed through the third-party vendor without prior approval, campaigns will be immediately deactivated until it is confirmed that the
creative complies with site specs.

Tracking and Billing on 3" Party Data:
* Please make sure to indicate tracking requirements on the 10.

» Scholastic can bill based on 3rd party delivery numbers. Please provide us with a login to the 3rd party ad server along with the 10.
Accepted Vendors:

Any 3rd party vendor is accepted as long as the creative will allow Scholastic to implement the click tracking macros for DART.

INTERSTITIAL AD SPECS

Peel-Back

Available on Landing Pages of Parents, Family Playground, Stacks and Administrator

» See sample here.

» Teaser Dimension (Dog Ear): 75x75

» Expanded Dimension: 500x500 (the peeled corner is included in these dimensions). Only half of this area will be visible.
* Size: 100k max for all files combined

» Format: jpg/gif, swf (fla is required along with the swf file), flv with backup gif or jpeg. See Rich Media specs above.

» Animation/Looping: restricted to three loops, 15 seconds per loop maximum

* Frames: 18 fps

* Close Action: Close button is mandatory. It should appear in the expanded portion of banner in the lower left corner of peel.
« Placement: The teaser will be placed to the right of the page, not to obstruct the editorial. The ad should peel to the left.
* Video: :15 video may automatically start, but :30 must be user-click initiated. Creative template available upon request.
 Audio: user-click initiated

* URL should be set to "new window".

* Should include an “Advertisement” /’Ad” slug

*Creative template available upon request.

Please ask your rep for additional information or a creative template
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Wallpaper/Background/Skin

Available on Landing Pages of Stacks

» See sample here.
» Two files are needed:

1. Primary Image: 1401x1653px maximum. We recommend
placing the featured content in the right gutter (D, 280px wide).
Please note wallpaper design underneath content space (B,
920px wide) may be covered on some portions and it needs to
be solid color or a non-intrusive pattern. Non-featured content
and imagery may extend beyond the gutters to create a better
user experience for users with larger monitors or using higher
resolutions. Edges must fade to a solid color on sides and
bottom to prevent users from seeing a hard edge. Solid fade-to
hex color needed (currently #E5E5ES5, light gray) starts
immediately underneath the primary image (E).

2. Tiled Right Image: 50x1653px. The bottom of this file
should also fade into the same hex color.

* Overall File Size: 100k max
» Format: GIF/Jpg
* Animation/Looping: Not Allowed
* Creative Guidelines: No Text. Images must be muted
(approx opacity 80-90%)
* Video: N/A
* Audio: N/A
« Data collection: N/A
* Close button restrictions: None
* Gutters: Content Width = 980px
Right gutter width = 280px
Left gutter width = 35px
Please provide a 5px buffer between page content
area and wallpaper content.
* Horizontal and vertical tiling: Not allowed.
« Scroll follow: Not allowed. Gutter images must remain fixed
in browser when user scrolls down.
» Background color: Any, must be thematically consistent with
Takeover content. All Scholastic site content must still be
visible and legible.
* Click-Through: The wallpaper ad cannot be clickable.

Transitional (In-Between Pages) Ads

Wallpaper/Background/Skin

Available on Landing Pages of Family Playground

» See sample here.
» Two files are needed:

1. Primary Image: 1370x1447px maximum. We recommend
placing featured content in the right and left gutters (A,C,
170px wide each). Please note wallpaper design underneath
content space (B, 900px wide) will be covered. Non-featured
content and imagery may extend beyond the gutters to create
a better user experience for users with larger monitors or using
higher resolutions. Edges must fade to a solid color on sides
and bottom to prevent users from seeing a hard edge. Solid
fade-to hex color needed (currently #E5E5ES5, light gray) starts
immediately underneath the primary image.

2. Tiled Right Image: 50x1447px. The bottom of this file
should also fade into the same hex color.

 Overall File Size: 100k max
» Format: GIF/Jpg
* Animation/Looping: Not Allowed
* Creative Guidelines: No Text. Images must be muted
(approx opacity 80-90%)
* Video: N/A
* Audio: N/A
« Data collection: N/A
« Close button restrictions: None
 Gutters: Content Width = 900px
Right gutter width = 170px
Left gutter width = 170px
Please provide a 5px buffer between page content
area and wallpaper content.
» Horizontal and vertical tiling: Not allowed.
« Scroll follow: Not allowed. Gutter images must remain fixed
in browser when user scrolls down.
» Background color: Any, must be thematically consistent with
Takeover content. All Scholastic site content must still be
visible and legible.
* Click-Through: The wallpaper ad cannot be clickable.

Available on the Parents, Teacher and Administrator websites

* Dimensions: 640x480

* Placement: The ad will be served on a separate page when clicking to an article page from a landing page/homepage. It will serve once

per browsing session.
* Display duration: 15 seconds
* File Size: 100k max

» Format: jpg/gif, swf (fla is required along with the swf file), flv with backup gif or jpeg. See Rich Media specs above.

* Animation/Looping: restricted to 15 seconds maximum
* Frames: 18 fps

* Video and Audio: 15 seconds maximum. Needs to be user-click initiated

* URL should be set to "new window".

Advertisement

» Ad does not expand @

LEAD A DOCTOR
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Stacks Poll Sponsorship

Poll background
Size: 285x240

The background should have the text "Today's Poll" in the top 40 px. T@DAV ’S

Design should be simple enough in the main body that the question text

is easily readable on top of it. /‘ﬁgbmittld by India, Age 10,
More complicated design elements can be incorporated around the edges Y |
of the poll: What hair style do you want?
o Next to the copy in the top 40 px
o Next to the vote button in the bottom 40 px . Braids
o Along the sides, next to the poll copy:

o Approximately 20 px on the left side
o Approximately 50 px on the right side § . Mowhawk

Vote button
Size: 75x24
Should contain the word "Vote" on it.

® curls

Sponsorship box

Size: 285x45

Should have a solid color background.

In simple, easy-to-read font (Arial, Veranda, etc.) must contain the copy:

Today's Poll sponsored by

o "Today’s Poll sponsored by" or "Sponsored by" s DVD Game: Funland of Fi Friahts
. . . COOM'DOO e: runian: reak! ng .
Can contain logo and/or an additional line of text. Available on DVD 11.11.08.

NOTE: All designs are subject to approval.
Creative template available upon request.

Please ask your rep for additional information or a creative template

File Naming Convention:

Please submit creative using the file naming convention below:

Advertiser_Channel_Size_Speciallnstructions.ext (ex. DreamWorks_Stacks_728x90_ROS.swf)

Lead Time:

Standard Media: 5 business days
Rich Media: 7 business days

New forms of rich media may require additional time for Scholastic approval - on a case by case basis. Please coordinate with your sales rep.

Click Tags:

DFA Tags (JavaScript)

<script language="JavaScript"
src="http://ad.doubleclick.net/N4206/adj/rmm.scholastic/primrose13sc_parents_300x250;click=%c;sz=300x250;0rd=%n"
type="text/javascript"></script> <noscript><a
href="%chttp://ad.doubleclick.net/N4206/jump/rmm.scholastic/primrose13sc_parents_300x250;5sz=300x250;0rd=%n"
target="_blank"><img src="http://ad.doubleclick.net/N4206/ad/rmm.scholastic/primrose13sc_parents_300x250;5sz=300x250;o0rd=%n"
width="300" height="250" border="0" alt=""></a></noscript> <script type="text/javascript"> var adid = %eaid!; </script>

Macros: click=%c, %c, %n
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NEWSLETTER ADVERTISING AND SPONSORSHIP OPPORTUNITIES

Newsletter Frg/Mo List Size 120x240 728x90 490x225 180x150 88x31 120x90 300x250 586x66

Teacher 1 650,000 )
Book

Update 1 165,000 o ®
Giveaway 1 350,000 () ()

Admin 1-2 200-300K () o

Parent 1 150,000 () o o

Newsletter Ad Submission Guidelines

1. Maximum file size 15K

2. Must provide a .gif or jpeg file or a 3 party tag

3. URLs and click commands must be provided live in order to be tested
4. Maximum three loops, 15 seconds max each

5. NO Flash ads allowed. Please provide a .gif or .jpg file instead

6. We accept 3" party tracking pixels and click commands

Administrator Update sponsorships should be accompanied by a title (max 50 characters) and a text (max 200 characters).

Sample newsletters

Parent Update:

http://www.scholastic.com/ems/eScholastic_Families/NewPNL/Preschool.html (Preschool)
http://www.scholastic.com/ems/eScholastic_Families/NewPNL/Elementary.html (Elementary)
Teacher Update:

http://www.scholastic.com/ems/escholastic_educators/080213_TNL/TNL_gen.html

Book Update:

http://www.scholastic.com/ems/Trade/BU_view/BU_new.html

Lead Time

Campaign assets (visual and URL) must be received 3 weeks prior to the campaign deployment date.

Online Ad Policy

Ad Creative Policy:

Ad creative that does not adhere to the scholastic.com spec sheet, including Rich Media guidelines, clickTag instructions, file sizes, etc., will not
be accepted.

Online ads must adhere to Scholastic.com’s creative standards. Ads on The STACKS must also follow COPPA, CARU, & KidsLaw regulations.
Scholastic will enforce appropriate restrictions concerning children’s gullibility, appropriateness of product and/or type of offer and age of child.

Late Creative, Changes & Cancellations:

All creative materials must be Scholastic approved and final files received 5 (standard) to 7 (rich media) days prior to the launch of a campaign.
If creative is delayed, Scholastic reserves the right to extend the campaign end date by the same number of days creative was delayed.
Scholastic will not guarantee the start date for late creative.

Scholastic.com follows and upholds the IAB Cancellation & Termination terms under section V.b:

Upon the serving of the first impression of the 10, Agency may cancel the 10 for any reason, without penalty, by providing Media Company
written notice of cancellation which will be effective after the later of: (i) 30 days after serving the first impression of the 10; or (ii) 14 days after
providing the Media Company with such written notice.

Rejecting Creative:

Scholastic reserves the right to reject (approve) ad creative that runs on the Scholastic.com.
Failure to comply with Scholastic.com lead times and creative specs may result in delayed campaigns.

We do not accept: floating and pre-expanded ads.


http://www.scholastic.com/ems/eScholastic_Families/NewPNL/Preschool.html
http://www.scholastic.com/ems/eScholastic_Families/NewPNL/Elementary.html
http://www.scholastic.com/ems/escholastic_educators/080213_TNL/TNL_gen.html
http://www.scholastic.com/ems/Trade/BU_view/BU_new.html
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Teacher Site

Educator Channel
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Educator Channel
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Educator Channel

Administrator Newsletter
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L 71| Anmsaly, more than $400 billon spert o educstion, heatihcare and tansgortation s based on
census data. Involve your schaol in the 2010 Census. CLICK HERE TO REGISTER,

n&about

a Bag for Under $1.000

Information you need to know. This Mobile Calculating cludes a graphing calculator and & set of 10
sensors for less than you might pay for one computer. agan £l

16 Surprising Ways to Fund Tech

Text & Logo
Sponsorship

vou ik to carry arourid theed illion aricles on a deviow slightly bggo than a Postit?
Wl v Opsirudln akaa ety

LEADERSHIP

The Great Charter School Debate
‘Two national studxes examine charter schools and reach wildly different conclusions. Which one do you
believe? seap

Academic Success in Unexpected Schools
Saventoen examples from Karin Chenoweth's book, I¢s Being Done, prova that you can still leam from
schools worss than yours.

Good Board Bad

Leaderboard
728x90

Drop Those Pencils

Don't make th atyour district: Forcing children to by hand deprives them of all the
banefits of technology. &

Student Behavior Equals Teacher Unhappiness
The “ability to calrmly control student behaviar” can be the hardest skill et for teachers to learn. Find out
how to help them clear this hurdle without tripping.

Don’t Miss These Links:

Vst Seholasic com Eat Teacherr| ForParents | Eotiien

Email Maketing, Seholasti, 57 Broadvay. New Yok NY 10012 | 4800 SCHOLASTIC
Eivice Pollor | Seholastiing | Tams of Uss
©1008-2010 Sehatastc .
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Book Update Newsletter

Meghan's Book Update [

March 2013 ®

5 Tom Lorcarenis

atured This Mo

Bring Women's History to Life »

Celebrate Women's History Month with lesson plans and
online activities that honor extraordinary women

Lesson plans and teaching tips, aligned to Common
Core >

Meet women who changed history >

Brian Selznick Designs Children's Book
Week Paoster >

Caldecott medalist Brian Selznick designed this year's

Giveaway Newsletter

Leaderboard,
728x90

V VILLANOVA MASTER’'S DEGREES in EDUCATION

UNIVERSITY (plus certification) and COUNSELING

poster for Children's Book Week. beginning M . WIHICTT

marks the 94th anniversary of the longest-runnjhg I\terﬂcéaderboard
'

initiative in the country.

Take a virtual field trip with Brian Selznick o the 728)(90

American Museum of Natural History >

Scholsstic Presents

New activitie ] 1\71‘“.' 3
every month! A=

"A revealing
window into
Jenks' life."

—Kirkus Reviews
>

Discover More
This Spring >

From the depths of
the ocean to the
space beyond the
stars, Scholastic
Scholastic Sﬁiﬁﬁ?g!;:os to Andrew Jenks: ~ Personal look at the
Discover More My Adventures “ild. outlandish. and

> explore new worlds
Series > as a Youn: dangerous journey of
Grages Frek-8 with a fully-immersive Zimmaker>  Andrew Jenks as he
reading adventure by Andrew Jenks  documents people
and FREE digital Grades 7-12 from all walks of life.

companion books.

Download an
Bwatcha excerpt (PDF) >
demo video >

@ watch the trailer

>

Scholastic Presents Scholastic Presents.

2= Teacher
LIMITED TIME OFFER Store.

8000
Paperbacks

% “Wonderful... will pierce all readers.”

3 % Shop Now >

OFF  Grades Prek-12.

o /

AN L

N\ ¥

2 Medium Rectangles,
300x250

Srowser | Forwend 10 8 Friens

Instructor

GREAT FINDS
for March

Giveaways Contests Grants

ONE-DAY
SALE TODAY

” TRY IT
—— FREE FOR
STEM Power A WEEK

Eing oxperiments, lessons, actvities, Gt girls imo STEM with videos, career
and more 10 help you welcome spring. Information. and more, from Ol USA. Subscribe Mow!

B e

Spring Forward!

Savvy Savers National Awards Ceromony

Help students grades 6.8 have Check out this fove yebcast of the
brighter financial futures with
lessons, printables, and activities
trom The Actuarial Ecundation

May 31
&00 pm ET / 3:00 pen PT

I

Ask, Listen, Learn

Help kids in grades 5-7 I

more balanced lives with fssons,
worksheets, and student games fro.
Century Council.

/ /

2 Half Skyscrapers
120x240
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Parents Channel

Leaderboard
728x90

”,

“o,"° HAPPY BIRTHDAY CLIFFORD!

,Band Clifford a Birthday Card and Enter the Sweepstakes!
- g prett) by s

SCHOLASTIC

bR X RMEN Teachers | Parents | Kids+ | Administrators  Librarians  Book Clubs = Book Fairs

Read Every Day. Lasd a Detter Life

Parents

Button
200x90

Blogs

shop  storia

Home of Parent &Child wagazine

Raising readers & learners

U W Books & Reading  Life & Learning  School Success  Activities & Printables

wisiT

Parent&Child
WAGAZIE

QuickFind, I haveachild |Aged [w]| and I'm looking for | Topic

a—X

FEATORES T DALY TeS

January

Friday

Ages67 [

Tutor Time?

Think your child needs a tutor? Use this plan.
» The Who's Who

» What Report

e o

Decided on
‘homeschooling

your child?
Discover what t
do next.

BOOK FAIRS

Find a book
fair nearyou. il 4

Parent &Child

Ages & Stages
+ Tips from real moms.
+Crafts and recipes

Read more here »

D
Leam mm‘n ﬁ y

Read mors O

Leaderboard
728x90

‘OUR EXPERTS & CONTRIBUTORS

Francie Alexander

Susan Neuman, PhD
Susan B. Neuman is a Professor

o -

See all »

i S

* MOST POPULAR ON SCHOLASTIC PARENTS

MOST VIEWED | BEST SELLERS

Test Preparation

2. Parent & Child Magazine

Raise A Reader: A Parent Guide to
Reading for Ages 6-7

Green Living: A Family Guide to Going
Green

~ Raise A Reader: A Parent Guide to
Reading for Ages 0-2

Scholastic Parents
ilike

217,585 people like Scholastic Parents.

2 Medium Rectangle
3002x50

b A

Z

Download FREE leani
Scholastic
Parents

for kids ages 3-13

GO NO

Find just the right books for your child -
at every age and for every interest - at

Scholastic Parents

GO NO

Happy Birthday

Send Clifford a Card and
Enter the Sweepstakes!

@ SPONSOR SPOTLIGHT

Pup § Pu
ppy Love Book Offer!
School |  GetaFREE Schoisstic

book when you purchase
1AMS®

» Rally for Recess & Win $30,000 for Your
School’s Playground!

» Your child could win $10,000 from Farm
Rich just for caring. Find out more!

» Pedia-Lax Healthy Habits Hub. Visit for
free printables, games, recipes and more!

."o,"" HAPPY BIRTHDAY CLIFFORD! * 50
Senfl clu'l!ord_a Birthday Card and !!509; the Syneepstake_sl 2 i
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Parents Channel _
Family Playground

Leaderboard

728x90 Button
200x90

el me Pu
Help me grow Mmh
With Smart Puppy nutrition from e FREE BOOK®

vet recommended lams. . 5

el RSSO REEN Teachers Parents Kids- Administrators Librarians Book Book ) /Signin-a¢: Register
Read Every Day. Lesd a Better L Clubs Fairs

Famil 2
St 5 Home

Stories Printables Video

Ma |c chool &
e 0 i Medium Rectangle
300x250

PARENT AD

Help Me Grow
Smart Puppy
nutrition from vet
recommended lams.
BEEPRINTABLE M‘HVIIIES |
“CUT INSTINCTS" CAME

*PRDEIOTIC A FIBER RICH RECIPES
“EXPERY INFORMATION. AND MORE!

AL:”A‘;‘
,\BIT&

advertisement

|
|
i
i
i
|
{

| SPY, Clifford, and More Play Leamning Games

o zn: and M;.Qf)omr Boys 6 G.{ ' ‘f'r‘ puppy t.lpSy
B ‘ st Ml THEBIGRED DOG" exclusive
EQ | J books in the series. W5 offers
= |
EE’% Printables and more at
(&} Lagoon, Crampy Bid. and iams.com/puppy
= How Do Dinosaurs...?
2 -
Learning Games and Printables Leaderboal’d
Vodking for lestring games s printabies 728x90

for kids? Here you can find | SPY leaming

gemes, Clifford printsbles, and interact with
oother great Scholastic brands, Just use the
interactive menus at the top to browse the

Help me grow

With Smart Puppy nutrition from i |
vet recommended lams.

Large Button
180x150
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Parents Channel

Parent Newsletter

Get free science printables and tips on poetry!

CHO

F View in browser ﬁ
Parents | recossn

Raising readers & learners.

Hi Meghan ,

The month of April is ripe with learning activities for your
preschool-aged child. Celebrate Poetry Month by

introducing rhymes and bringing them to life! Learning to 490X225
make and predict rhymes is an important part of a
preschooler's literacy development. You can even ﬂ

suggest writing a poem to Mother Earth together as a
way to kick off Earth Week later in the month!

Aprit TODAY'S TIP -
Use a sand (or rice or flour or. b g day
letter practice.
THURSOAY: :
See All Daily Tips © WE'RE CELEBRATING

A NEW MILESTONE EACH
WEEK!

Get all the tips and tricks
'PLUS join the conversation!

e Q01 KT

/bl Books & Reading

Check out April's top books and book lists.

Perfect Poetry for
Preschoolers

Delight your child with the
rhythms and sounds in these
perfect books for read-alouds

Top Rhyming Books 2 Buttons
Make reading these books a

game and watch your child's

interest in rhyming—and reading 180X150
—soar!

Can You See What | See?
OUTOF THIS WOR' ™
Explore Walter Wick's
search-and-find book.

See What | See? OUT
WORLD with the whol¢

Latest Conversation

“With a book you can go anywhere in the
world!”

From One of Our Readers

These are your kids

These are your kids

‘l‘n‘

on books

3,800 likes + 40 comments + 2,707 shares
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Stacks Channel

Leaderboard

728 x 90

- 3 Button Ad
ol Finkles | mumcase
RW-ES"‘“GIRLS |

MEG CABOT | = Sizes Available:

York Times bestselng author

200 x 90*
150 x 90
120 x 90

Medium Rectangle

e hem

300 x 250
Ses WHO'S INSIDE

2 Skyscraper Ad
[ Sizes Available:
s DY
: 160 x 600*
' " < Seben  About Schowste  Carvirn
B Ir e p—— R R T 120 x 600
*indicates preferred size

Contact us today!
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Peel-Back Ad Sample

Stacks site

M‘s RULES - +-GIRLS
a hew dad [ By beotsating authr v AT [N

ﬂ HOLASTIC Toach

s v More ~

P

Kids > Administuat

¥ Browse Al

You,
YOUR FRIENDS,
YOUR READS!

READS AUTHORS GAMES VIDEOS THE SCENE

The Scene

OMG! Have you heard? STACKS profiles have arrived!

Head on over YOUR PROFILE to get started.
Questions? Check out our FAQs. B
Latest from THE BOARDS See All Message Boards » -

few days ago I read a good
! o d it
are. | checked it out at my school libras
 can go to your public ibary and ask for it 5

for his father
is getting...

ABSOLUTELY MAYBE

by Lisa Yee

Kids > Administator = Lib More =

Browse Al Charictors | Sasks | tbaca it | |

You,
YOUR FRIENDS,
YOUR READS!

ReADS AuTHORS aanes vicos IR

The Scene

OMG! Have you heard? STACKS profiles have arrived!
Head on over YOUR PROFILE to get started,
Questions? Check out our FAQs.

Latest from THE BOARI See All Message Boards

51599cookiedouah s
days ago I read a good

ary and ask for it. 5o read t.

ITTLE THIN




MSCHOLASTIC

Overlay ad sample

Grade)
10. Article: Enhancing Comprehension: Reading
Skills in Middle School

Overlay Initial state

Scholastic News® is giving

Early Signs of Reading Trouble N
Detect a learning disability now — while you 500 Bonus Points

there’s still time to address it. P Launch the minisite

L, W i
Robots Come
8 to Clas >

Advertisement

Amecian's Lunding Hones Sourca FOr Kids
MSCHOLA STIC
*e\ ¥

NEWe

Receive 500 Bonus points FREE
when you subscribe to Scholastic News

Every week, Scholastic News® magazine brings
grade-appropriate, curriculum-connected
nonfiction into your class. And with FREE access
to Scholastic News Interactive™, our subscribers
get more than a magazine.

Weekly Issues
Captivating photography and high-interest articles draw
students into the text. Plus the magazine meets the new
Common Core Standards.

Scholastic News Interactive
Access to this exclusive website is FREE for subscribers.
Features include digital editions, videos, differentiated
articles, Interactive activities, read alouds, and much more!

Bilingual Instruction
For Scholastic News grades 1, 2, and 3 subscribers can
access digital Spanish editions of every issue!

Grade 1 Grade 3 Grade4 Grades 5/6
RS TIE S BTG

Overlay Final state
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Family Playground Wallpaper Ad Sizes

Primary Image

Secondary Image

Teachers>  Parents~  Kids~  Administrator ~  Librarians ~  More ~ Signin» My Account »

Family

A&
= playground i~ Home Games

&

A:170px

Featured Family Activity

you and your child. Read together, print pictures, play with
and watch all your favorite characters, and much more!

What's New

Wore »

Printables
New craft pages for Black
Lagoon, Grumpy Bird, and

WAL How Do Dinosaurs..?
More b

SNg 00428 nbewW.
HOC aFH OIE THL
TOEK0 R D)

o Clifford
More For Parents «

" SPONSOR |

Stories Printables Video D

Ruby and the Booker Boys 3
Print new activity pages and
check out the twa new hooks
inthe series.

t B

B:900px width
X
965px height

Play Now

Clifferd

Family Playground

f““‘%l Play together online with your

g’ child's favorite characters in
our activity center, a 2008
MNAPPA Gold yeinner

E: hexidecimal calor




SCHOLASTIC

Stacks Wallpaper Ad Sizes

Primary Image

BOOK FOUR OF THE GATEKEEPERS

ANTHONY HOROWITZ 2

MSCHOLASTIC
Teachers~  Parents~  Kids~  Administrator = Librarians ~

—
S | YOU,

s". YOUR FRIENDS,

| YOUR READS!

BOOKS & AUTHORS m Your PROFILE

Adam Hick's TOP PICKS! gk &uther s recommends

Paperback release partyl .
N T
RODERICK

GORDON
Chiren of
thelamp
e
tled to
| Mystery & Suspense A »

e B B: 920px width

Friends & Friendship

TUNNELS

READS: IN/

School Life

Humor A A - 4 What’s on your
37, ; Playlist?

Graphic Novels
Horror

Drama
Historical

| Books for Teens

./

S & e g See WHO'S INSIDE
Jon Scieszka Emma Clayton THE STACKS!

Get to know the = Read how 7he Roar
National Ambassador ‘ begins and watch a
for Young People’s video to find out what
Literature through an || inspired Emma to
Author SPLOTIight write this futuristic
and video from

hosting the Summer

Challenge live The Roar book

webcast. description C- 25pX .

Jon's Bio

Mix Them Up

The True Story of the
Three Little Pigs

The Stinky Cheese
Man

The Time Warp Trio

Bl |
A: 35px
mmmarekRabhexidecimalfoloil-wrmermmrmerm—

TM ® & ©2008-1996 Scholastic Inc. Al Rightl Reserved

Secondary Image

D:50px

E: hexidecimal color
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Scholastic Online Video Advertising
Spec Sheet

Locations:
Teacher Hub: http://www2.scholastic.com/browse/video.jsp
Stacks Hub: http://www.scholastic.com/kids/stacks/videos/
Parents Hub: http://www2.scholastic.com/browse/parents_video.jsp

Products:
Video Pod 728* (pre-roll ad 480x360, 300x250 and 728x90)
Video Pre-roll (pre-roll ad 480x360 only)
Video 728 (leave-behind 728x90 only)
Video Overlay Pod 728" (overlay ad 480x90, 300x250, 728x90)
Video Overlay (Overlay ad 480x90 only)

* Impressions are counted per pod and not per ad unit.

Keep in mind:
Video ads will run once every two videos.
No ads will run on the Scholastic News player in the Teacher Hub.
The advertiser name must be clearly displayed.
Each of the ad units can have its own click-thru URL.

Tracking:

If the files provided are actual swf, flv, jog, gif, files, Scholastic will host them to Dart/Akamai and track them via Dart. If you need to
ensure tracking on your end, please supply Internal Redirect tags for all components. If we are hosting the pre-roll video on
our server, please supply pixel trackers and click commands as follows:

For a pod, please supply 3 pixel trackers for the pre-roll ad so we can deliver quartile reporting (track the beginning, mid and end of
the pre-roll). There is no need to supply pixels trackers or click commands for the companion units since the pre-roll and
companions will all serve together as one unit in the player. You can also supply just one pixel tracker.

For a pre-roll ad only, please supply 3 pixel trackers and a click command.

For a 728x90/overlay only, please supply a pixel tracker and a click command.

Specs for the standalone units/ad units within the pods

l. Video Ad Spec — Pre-roll
Formats supported: .FLV, .SWF, .JPG, or Static .GIF. NO expanding ads, NO animated Gifs

FLV
¢ Dimensions — 480x360 (4:3 Full Screen)
° File size max - 100K max if hosted on our end
¢ Video length (in seconds) — Brightcove players support any length video
ads. - 15 (30 seconds allowed only on the Parents channel) =

R Bat 6 Video Booktalk
i He 3 Watch the booktalk by ‘Bat & by
|ﬁf JUECS irginia Euwer Wolf
o e

.‘k% >

SAVE 20%

on SCHOLASTIC PROFESSIONAL PRODUCTS

All Shook Up Video Bookt...
American idol star Blake Lewis taks
about Al Shook Up," by Barry

Denenberg

° Flash version — Flash 7/Flash 8

. Frame rate — same as source or %; of source (15 — 30 it e
fps B o1 ooy 1y paricn necesace
.p : Key frame — every 30-60 frames (2 seconds)

e Video Data Rate — 600kbps —

. Audio Data Rate — 48kbps

° Total Data Rate — 648kbps

¢ |t is recommended to crop to TV-Safe Area and de-interlace. Video should not include a leader.

Page 1
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¢ Clickable, please supply a click-thru URL

® 3rd Party Serving: A single redirect (http:// or https:// path) to the FLV is permitted. Must contain the .flv extension in the creative
return. Any other ad tags (JS, HTML, or IFRAME) are not supported within the Flash environment. This means no expanding
ads are allowed.

SWF
® Dimensions — 480x360 (4:3 Full Screen)
® File size max - 100K max if hosted on our end

. Video length (in seconds) — Brightcove players support any length video ads. - 15 seconds (30 seconds
allowed only on the Parents channel)

. The length of the main timeline dictates the duration of the ad. A 300 frame movie will last 10 seconds (300
frames @ 30 fps).

o Flash version — Flash 7/Flash 8

J Frame rate — same as source or %2 of source (15 — 30 fps)

. Key frame — every 30-60 frames (2 seconds)

° Max animation length -15 seconds

° Looping restriction - 3x

¢ Requires a 480x360 (or 480x270) rectangle with a top left registration point at (0, 0) drawn on stage for the whole movie. This
can have opacity of 0%, but must be present so the Brightcove player can size the movie properly.
® Content must begin on or after frame 5. At this point, content can be inset from the stage borders or extend outside them without
it affecting sizing
¢ A stop(); action should be placed in the final frame on the main timeline.
¢ Must not reference levelO in Actionscript. References should not be made to _root unless _lockroot=true. It is recommended that
relative paths be used instead.
¢ Any reference to any methods or properties of the Stage class must be removed.
e Actionscript should not change the player quality.
¢ Preloaders are built into the players, so should not be present in the movie.
¢ To get the play/pause buttons to appear when using a SWF in the video ad window, please use the ad creative templates
(available upon request).
* If not using the creative templates supplied by the Brightcove publisher, please add these lines of code to the first frame of the
file:
System.security.allowDomain(“*");
System.security.allowDomain(“http://admin.brightcove.com”);

* Clickable, please supply a click-thru URL and implement the clickTag function as described in clickTag section below.
3rd Party Serving: A single redirect (http:// or https:// path) to the creative asset is permitted. Any other ad tags (JS, HTML, or
IFRAME) are not supported within the Flash environment. This means no expanding ads are allowed.

JPG or static GIF

D Dimensions — 480x360

o File Size max - 100K max if hosted on our end

o GIF must be static. Flash 8 will only display the first frame of most animated .gifs.
o JPG must be non-progressive.

. Clickable, please supply a click-thru URL

Il. 300x250 Expandable Banner (served only as Video companion within the Video Pod)
Formats supported: .SWF, .JPG or static .GIF. NO expanding ads, NO animated Gifs

o Dimensi 300x250 e
. imensions — 300x25 Fers SAVE 20%
° . . _ . 1 SIONAL PRODUCTS
.Flle size max - 100K max l.f hclasted on our end . SAVE 20%
e Banner length (in seconds) — Companion will display for the duration of the o SCHOLASTIC PROFESSIONAL PRODUCTS

re-roll. sl
P =N
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¢ The length of the main timeline dictates the duration of the ad. A 300 frame movie will last 10 seconds (300 frames @ 30 fps).

e Flash version — Flash 7/Flash 8

e Frame rate — same as source or %z of source (15 — 30 fps)

¢ Key frame — every 30-60 frames (2 seconds)

e Max animation length -15 seconds

e |Looping restrictions - 3x

¢ Requires a 300x250 rectangle with a top left registration point at (0, 0) drawn on stage for the whole movie. This can have
opacity of 0%, but must be present so the Brightcove player can size the movie properly.

® Content must begin on or after frame 5. At this point, content can be inset from the stage borders or extend outside them without
it affecting sizing

¢ A stop(); action should be placed in the final frame on the main timeline.

e Must not reference levelO in Actionscript. References should not be made to _root unless _lockroot=true. It is recommended
that relative paths be used instead.

¢ Any reference to any methods or properties of the Stage class must be removed.

¢ Actionscript should not change the player quality.

* Preloaders are built into the players, so should not be present in the movie.

* Clickable, please supply a click-thru URL and implement the clickTag function as described in clickTag section below.

¢ 3rd Party Serving: A single redirect (http:// or https:// path) to the creative asset is permitted. Any other ad tags (JS, HTML, or
IFRAME) are not supported within the Flash environment. This means no expanding ads are allowed.

JPG or static GIF

J Dimensions — 300x250

o File Size max - 100K max if hosted on our end

. GIF must be static. Flash 8 will only display the first frame of most animated .gifs.
. JPG must be non-progressive.

. Clickable, please supply a click-thru URL

lll. Leave Behind Banner (served as part of Video Pod OR stand alone)
Formats supported: .SWF, .JPG, or static .GIF. NO expanding ads, NO animated Gifs

SWF Py

° — g SiRre

Dllmeﬁsmns 728x90 . SAVE 20%
® File size max - 100K max if hosted on our end o SCHOLASTIC PROFESSIONAL PRODUCTS
. Banner length (in seconds) — Leave Behind banner will o~
remain until the player makes another ad call and returns another banner Tt
creative.
. The length of the main timeline dictates the duration of the
ad. A 300 frame movie will last 10 seconds (300 frames @ 30 fps).
. Flash version — Flash 7/Flash 8
. Frame rate — same as source or 'z of source (15 — 30 fps) e T
. Key frame — every 30-60 frames (2 seconds) Y e s s

SHOP NOW

o Max animation length -15 seconds = <
° Looping restrictions - 3x
. Requires a 300x250 rectangle with a top left registration point at (0, 0) drawn on stage for the whole movie. This
can have opacity of 0%, but must be present so the Brightcove player can size the movie properly.
. Content must begin on or after frame 5. At this point, content can be inset from the stage borders or extend
outside them without it affecting sizing
. A stop(); action should be placed in the final frame on the main timeline.
. Must not reference levelO in Actionscript. References should not be made to _root unless _lockroot=true. It is
recommended that relative paths be used instead.
. Any reference to any methods or properties of the Stage class must be removed.
. Actionscript should not change the player quality.
. Preloaders are built into the players, so should not be present in the movie.
. Clickable, please supply a click-thru URL and implement the clickTag function as described in clickTag section
below.

Page 3
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o 3rd Party Serving: A single redirect (http:// or https:// path) to the creative asset is permitted. Any other ad tags
(JS, HTML, or IFRAME) are not supported within the Flash environment. This means no expanding ads are allowed.

JPG or static GIF

° Dimensions — 728x90

i File Size max - 100K max if hosted on our end

. GIF must be static. Flash 8 will only display the first frame of most animated .gifs.
. JPG must be non-progressive.

. Clickable, please supply a click-thru URL

IV. Overlay Ad Unit
Formats supported: .SWF or .JPG or static .GIF. NO expanding ads, NO animated Gifs

39 Clues Book Trailer

SWF et e e = e oy
° Dimensions — 480x90 iu:na:oke(l Kind of Perfec...
. File size max - 100K max if hosted on our end
o Overlay length (in seconds) -15 seconds Al Aboard the Dinotrain ..

wistch the videa trailer far 'All
Apoard the Dinatrain’ by Deb Lune

* The length of the main timeline dictates the duration of the ad. A
300 frame movie will last 10 seconds (300 frames @ 30 fps).

Amazing Snakes! Book Tr...

. Flash version — Flash 7/Flash 8 e e e v o
. Frame rate — same as source or % of source (15 \‘C ' TAGERS T gl sl
- 30 f S e SR | =:~ Amulet Book 1: The §ton...
PS) =l O, [rry
¢ Key frame — every 30-60 frames (2 seconds)

e Max animation length -15 seconds B

e Looping restrictions - 3x

* The length of the main timeline dictates the duration of the ad. A 300 frame movie will last 10 seconds (300 frames @ 30 fps).

¢ Requires a 480x90 rectangle with a top left registration point at (0, 0) drawn on stage for the whole movie. This can have opacity
of 0%, but must be present so the players can size the overlay properly.

¢ Content must begin on or after frame 5. At this point, content can be inset from the stage borders or extend outside them without
it affecting sizing.

« |tis not recommended to design an overlay creative as a rectangle with hard, straight edges in order for the creative to format
properly across players with different aspect ratios.

¢ A stop(); action should be placed in the final frame on the main timefine.

¢ Must not reference levelO in Actionscript. References should not bggmade to _root unless _lockroot=true. It is recommended
that relative paths be used instead.

¢ Any reference to any methods or properties of the Stage class must be Temoved.

» Actionscript should not change the player quality.

* Preloaders are built into the players, so should not be present in the movie.

 Clickable, please supply a click-thru URL and implement the clickTag function as described in clickTag section below.

e 3rd Party Serving: A single redirect (http:// or https:// path) to the creative asset is permitted. Any other ad tags (JS, HTML, or
IFRAME) are not supported within the Flash environment. This means no expanding ads are allowed.

JPG or static GIF

. Dimensions — (video pixel width) x (video pixel height / 4)

o File Size max - 100K max if hosted on our end

. GIF must be static. Flash 8 will only display the first frame of most animated .gifs.
. JPG must be non-progressive.

. Clickable, please supply a click-thru URL

Important Flash development notes

Writing methods and properties to any Flash object’s prototype property will cause it to be added to all instances of that object. As
such, it is strongly discouraged that the prototypes of Flash’s built-in objects like MovieClip, TextField or Button are modified in the
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creatives. Doing so will modify all instances of these objects in the Brightcove player, bloating the player and possibly causing
erratic behavior. The recommended method for developing in Flash using ActionScript 2.0 is that prototypes are not modified and
that instead classes are created that extend the built-in objects.

clickTag function

To enable your Flash creative to click through properly, please follow the instructions below.

Add an invisible button over the stage, making the entire area of the banner clickable. Attach the following getURL() call to the
button’s release event. One option is to add the code to the button itself:

on (release) {
getURL(clickTag, “_blank”);

Another option would be to name the button instance and attach the onRelease handler through code. In the following case, the
button has been given the instance name “clickTag_bn” in the Flash IDE properties panel. This code would then be placed on the
button’s parent timeline:

clickTag_bn.onRelease = function() {
getURL(clickTag, “_blank”);

|3

Special COPPA notes:

Please understand that there are some unique requirements when working with Scholastic.com:

¢ Sites directly linking from Scholastic sites need to be COPPA compliant
¢ All ad executions running on Scholastic need to be COPPA compliant

For more information on the Children's Online Privacy Protection Act please start at: Federal Trade Commission Gov Site's
Children's Online Privacy Protection Act

When communicating with kids, it is important that we clearly differentiate between advertising content and Scholastic content,
therefore:

* Non Scholastic content placed on our site must be clearly labeled with the word "ad" or "advertisement" plainly visible for
the complete duration that the content is visible to users.

¢ For some placements this label has been built into our ad serving system (in-page banner ad units, for example), but will
need to be manually added to other out of page units.

*  When a user is redirected to advertising content either on or off Scholastic, we display a "bumper".
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