55.1M

39.0M

289.5K
3.5M

$634B

TOTAL U.S. SCHOOL
EXPENDITURES 2015-16

A VITAL MARKET WORTH INVESTING IN

ELEMENTARY & SECONDARY
STUDENTS

PRE-K — GRADE 8
STUDENTS

ADMINISTRATORS

TEACHERS

$8.4B

EDUCATION TECH

MARKET

A |
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98.3K 13.6K

K-12 SCHOOLS K-12 SCHOOL DISTRICTS
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THE #1 WEBSITE FOR U.S. EDUCATORS

Welcome, Teachers

eeeeeeeee

—
.

Bt EDUCATION
ADMINISTRITOR #2554722%

TRANSFORM YOUR SCHOOLS

b e sty sk, i gy by e

Back-to-School
Checklist

©  Classroom Storage Hacks

“Grand Opening”

SCHOLASTIC.COM

12+ million 7.5 million unique 73+ million
monthly visits visitors/month monthly page views

Source: Omniture 2016



THE MOST HIGHLY RECOMMENDED EDUCATOR WEBSITE
IN THE MARKET

Likely to Recommend to Other Teachers/Educators
Scholastic.com

TeachersPayTeachers.com
TheMailBox.com
Education.com
WeAreTeachers.com
EducationWorld.com
Teachnology.com
ShareMyLesson.com
TeacherPlanet.com
TeacherLingo.com

Schoolnotes.com

SCHOLASTIC
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Source: SPM 2016 Subscriber Study Base: Fluctuating Bases: Aware Of Each Website



IMPACT AND EXPOSURE

MSCHOLASTIC Their Future is in Your Hands | View in browser MSCHOLASTIC|

Sponsored . Q Welcgm Té;chers
THEIR FUTURE IS IN YOUR HANDS e [Nt o © © O o
P ‘ IMPROVE THE QUALITY OF YOUR
CLASSROOM INSTRUCTION

69) (@) &

Browse free teaching resources by grade
‘;I University of Phoenixs
Coliege of Education

SCHOLASTIC EDUCATION
cuass NE

Creatve Literacy l.s for Grades 3-
Popular Book The Teacher Store

Resources
' h - pr

\ N >OTLIG The Best Offers & Perks for Teachers All Day. Everyday!
- . s : ! l ﬂ elhe £ Oy
— 2= s proriirod r:»ERE BIG|
You have the power School Stores Book Lis Sk e ¢ Grades 6-8

to shape the minds of others. amots s
Classroom Search Adventures in Math Publishing Kit The BFG

.
Unlvgr‘ly of Phoenix Coﬂwo of Education can WD you rise to the BROWSE ALL BOOKS AND AUTHORS —> 2) 68) (Gr K-5) [9! 3-6)
challenge with inuing and Y courses. Leam Category.
from experienced educators practicing in the field who understand and

share your passion. Then you can get to work—shaping lives and ey

impacting others. Book Clubs.

Leam more > Learn meee >

VIEW ALL COURSE OFFERINGS . — «0 0 0

EMAIL & DIGITAL OPPORTUNITIES

Co-branded emails to

hool lead d Targeted ad placements on Editorial placements
o fcl>o = e:f ot Scholastic’s Teacher and throughout Scholastic’s
(THEHCELS Hon Administrator sites channels

Scholastic’s database
728x90 | 970x66 | 300x250 | 300x600 |
300x50 (mobile)

[ VIEW SPECS » ] 4



http://www.scholastic.com/onlinespecs/NEW_Scholastic_Ad_Specs.pdf

THE INFORMATION EDUCATORS ASK FOR

Acvertnament

EDUCATE IN | TAKE AN EXTRA 20% OFF* swwammuuc
segulerpriced it for edecarcns Vald frough 8/29 o verer | RANANA RIFUBLIC
rovp—— rACTeRY

Back-To-School Teacher Newsletter

FREE Stuff for August f

Giveaways | Contosts | Grants '-i G Teacher Newsletter

Tcorpontieg bstncton
Grade 3 - 5

Subscribe to Free Stufl e-Newsletter Featured Story Crafts Printables
From the Pages of Scholastic Teacher

50 Organization Tricks for Teachers

Back-to-School
Checklist

Creative ways to set up (and keep) your

classroom in tip-top shape. Book Basket Labels

5 Great Icebreakers
Printable: All About Me

Document the leaps kids will make by 50+ First Day Ideas
having them fill cut this survey at the

beginning and end of the school year. Interactive Planning
Calendar

Craf: Name Banners Classroom Storage Hacks
Making personalized pennants is a great

way 10 let students contribute to their new

classroom'’s decorations!

‘Grand Opening”
Classroom ldeas

4

. i 3 Hours Setup for an
Free Materials L Amazing Classroom

Head in store for teacher-exclusive

TEACHER GIVEAWAY TEACHER UPDATE
Distribution: 280,000 Distribution: 850,000

Open rate: 11.10% Open rate: 17.08%
CTR: 2.6% CTR: 8.6%

[ VIEW SPECS » ]



http://www.scholastic.com/onlinespecs/NEW_Scholastic_Ad_Specs.pdf

JOIN THE CONVERSATION

L0 N T,
TODAY ONLY _s ¢ 6
s e
Donations matched S
“upto $40£ith code GATES i)

FACEBOOK.COM/SCHOLASTICTEACHERS
490,000+ likes

PINTEREST.COM/SCHOLASTIC ’ TWITTER.COM/@SCHOLASTICTEACH
44,000+ followers 172,000+ followers

SOCIAL NETWORKING OPPORTUNITIES

SPM WILL WORK WITH YOU TO:

Develop engaging posts that * Launch a conversation a about Develop a custom research

promote your brand, messaging, a topic or trend in education survey
programs, or special offers and ask teachers to weigh-in

VIEW SPECS »

Consult on developing best
practices for social
networking



http://www.scholastic.com/onlinespecs/NEW_Scholastic_Ad_Specs.pdf

YOUR MESSAGE. SCHOLASTIC’S
TRUSTED ENVIRONMENT.

¢ Content that adheres to Scholastic
brand standards of excellence

e Exclusive content integration
throughout Scholastic digital channels

* Optimized for Scholastic.com search
with keyword tags

e Turnkey custom content development
and hosting

e Direct drivers to your website or
promotional programs

* Web analytics and reporting

—— CUSTOM PARTNER MICROSITES
ON SCHOLASTIC.COM

SCHOLASTIC
I_PROFESSIONAL MEDIA | 7




THE LEADING DATABASE IN THE
EDUCATION MARKETPLACE

Scholastic’s proprietary education database is the largest, most
complete and accurate database of its kind, with the ability to reach
virtually every teacher and school in the U.S., PreK-12th grade.

»Q»:zug 54 78

oents  illion

118 009* PARENTS OF K-12 STUDENTS
?
What Sets Us Apart? TARGETING THAT TRANSLATES
* Transactional Data collected across all lines of Scholastic
businesses is supplemented with collected data, giving us the Scholastic’s database provides 120+ segmentation opportunities to laser
most coverage of the education market at any given time focus on your target audience

* Daily Updates of customer information each night provides real
time data in an ever-changing education landscape

v’ 1800+ job titles v School enrollment v/ Title 1 Funding
v Open/Close Dates

¢ Personal Emails from teachers who transact with Scholastic vs.

NN X . X v (e v
institution emails that outside data companies collect Type of institution sl

expenditures v
v Geographic region Technology Budget

(zip radius, DMA, v HHI v' And More
state, etc.) v’ Ethnicity

* Trusted Relationships with teachers and school leaders who trust
the Scholastic brand and the content we deliver




' EDUCATION
ADMINISTR@'OR 'RESOURCES

TRANSFORM YOUR SCHOOLS

No matter If you want to overhaul curricula, start a one-to-one program or just keep your student data secure,
there’s no better way than hearing directly from your peers. In these case studies, you can find out their secrets,
and how to avold those tricky roadblocks, while speeding your way to success.

FEATURED |

An Introduction to NetSu..,

SECURITY

Making the Most of the Modern Classroom @

“ EX

A Better Future for English Effective Personalization in Saint Elizabeth HS Creates How to Boost Your District's
Language Learners K-12 Math an Immersive Learning Reading and Standards-
Environment Based Education

How Hartford, CT, Public Schools How to personalize learning for

and Middlebury Interactive all your students with LearnBop's Co-ed Catholic school moves g5 Discover how this elementary
Languages are partnering to close automated math tutoring system. percent of its textbooks to the school used MyOn to increase
the district’s ELL achievement Brought to you by LearnBop. cloud. Brought to you by books read and time spent
gap. Brought to you by Comcast Business. reading. Brought to you by
Middlebury Interactive MyOn.

Languages.
guages Read more » Read more » Read more » Read more »

List your case study for free and increase brand
engagement with targeted email outreach

INFORM SCHOOL LEADERS

Scholastic Administr@tor’s Education Resources

Library helps school leaders learn how educational
products and services are being used in schools similar
to theirs. This special case study library covers a wide
range of topics so administrators have up-to-the-minute
info on the tools they need to transform their schools.

Categories include:

* Devices

* Professional Learning

* LMS/CMS

* SIS

*  Curriculum Content

* Software

* Audio Solutions

* Network Management Publishers
* Special Needs/Adaptive Solutions
* AV Solutions/Projectors

* Mobile Device Management

* Assessment

*  Printers

 Tech Ed/Vocational Ed

* Social and Emotional Learning

SCHOLASTIC
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