
ELMER’S	
  GLUE	
  CREW	
  

•  Elmer’s	
  partnered	
  with	
  Scholas;c	
  Teacher	
  to	
  
connect	
  with	
  teachers	
  and	
  help	
  increase	
  awareness	
  
of—and	
  par;cipa;on	
  in—Elmer’s	
  Glue	
  Crew	
  by	
  
developing	
  	
  a	
  hands-­‐on	
  classroom	
  recycling	
  
program	
  

•  The	
  integrated	
  program	
  included	
  brand	
  integra;on	
  
in	
  Scholas;c	
  Teacher	
  magazine	
  and	
  a	
  custom	
  site	
  
on	
  Scholas;c’s	
  Teacher	
  Channel,	
  along	
  with	
  digital	
  
media	
  including	
  banners	
  and	
  emails	
  to	
  promote	
  
awareness	
  of	
  	
  the	
  ini;a;ve	
  	
  

•  4th	
  consecu;ve	
  year	
  of	
  partnership	
  

Results	
   
The program has delivered 3.6+ million digital impressions  

and 6k+ downloads of interactive lessons and activities
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LOFT	
  LOVES	
  TEACHERS	
  

•  Scholas;c	
  executed	
  the	
  The	
  LOFT	
  Loves	
  Teachers	
  
Sweepstakes	
  to	
  help	
  grow	
  the	
  number	
  of	
  par;cipants	
  
in	
  the	
  LOFT	
  Loves	
  Teachers	
  program	
  

•  Teachers	
  entered	
  to	
  win	
  a	
  $1,000	
  LOFT	
  shopping	
  spree,	
  
a	
  trip	
  to	
  New	
  York	
  City,	
  a	
  styling	
  session	
  with	
  a	
  LOFT	
  
fashion	
  director,	
  and	
  a	
  Scholas;c	
  library	
  

•  A	
  dynamic	
  co-­‐branded	
  microsite	
  featured	
  sweepstakes	
  
registra;on	
  and	
  a	
  fashion	
  style	
  guide	
  that	
  transi;oned	
  
from	
  fall	
  to	
  winter	
  wardrobes	
  

•  Promo;on	
  included	
  banner	
  ads	
  on	
  Scholas;c.com,	
  
targeted	
  emails	
  and	
  print	
  support	
  in	
  Teacher	
  magazine	
  

Results	
   
Over 44K teachers registered for The LOFT Loves Teachers Sweepstakes!                                                         

The site received 124K Page Views/63K Visitors and emails yielded an impressive 12% average CTR
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UNIVERSITY	
  OF	
  PHOENIX	
  

•  Scholas;c	
  Teacher	
  connected	
  the	
  University	
  of	
  
Phoenix	
  with	
  educators	
  to	
  generate	
  qualified	
  leads	
  
for	
  their	
  online	
  courses	
  

•  Scholas;c	
  experts	
  developed	
  and	
  moderated	
  a	
  
series	
  of	
  four	
  free	
  professional	
  development	
  
webinars	
  around	
  the	
  Common	
  Core,	
  all	
  sponsored	
  
by	
  the	
  University	
  of	
  Phoenix	
  

•  The	
  program	
  included	
  a	
  custom	
  site	
  that	
  showcased	
  
webinars	
  on	
  Scholas;c.com,	
  promo;onal	
  ads	
  in	
  
Teacher	
  magazine;	
  banner	
  media	
  and	
  editorial	
  
integra;on	
  online,	
  and	
  email	
  blasts	
  to	
  educators	
  

Results	
   
Nearly 2,000 teachers registered for each of the webinars, and teacher participation continues today
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BOSTITCH	
  

•  Scholas;c	
  Teacher	
  helped	
  Bos;tch	
  support	
  their	
  
commitment	
  to	
  teachers,	
  generate	
  new	
  leads,	
  and	
  
grow	
  brand	
  awareness	
  

•  An	
  integrated	
  solu;on	
  gave	
  K-­‐5	
  teachers	
  access	
  to	
  
turnkey	
  resources	
  that	
  incorporated	
  Bos;tch	
  
products	
  and	
  a	
  special	
  sweepstakes	
  to	
  earn	
  
products	
  for	
  their	
  classrooms	
  

•  Promo;on	
  included	
  paging	
  in	
  Scholas;c	
  Teacher,	
  a	
  
custom	
  brand	
  site	
  on	
  Scholas;c.com,	
  and	
  support	
  
through	
  e-­‐newsle`ers,	
  emails,	
  and	
  banner	
  ads	
  

•  4th	
  consecu;ve	
  year	
  of	
  partnership	
  

Results	
   
Over 6,500 sweepstakes entries and 4 million program impressions to date
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T.	
  ROWE	
  PRICE	
  

•  Scholas;c	
  worked	
  with	
  T.	
  Rowe	
  Price	
  to	
  engage	
  
parents	
  in	
  an	
  online	
  conversa;on	
  about	
  teaching	
  
kids	
  financial	
  responsibility	
  

•  Scholas;c	
  produced	
  a	
  vibrant	
  Twi`er	
  Chat	
  with	
  
parents,	
  social	
  media	
  influencers,	
  Scholas;c	
  editors	
  
and	
  a	
  T.	
  Rowe	
  Price	
  expert	
  to	
  share	
  ;ps,	
  tools,	
  and	
  
advice	
  about	
  how	
  to	
  talk	
  to	
  children	
  about	
  money	
  

•  The	
  event	
  was	
  promoted	
  through	
  social	
  media,	
  
online	
  ads,	
  and	
  emails	
  with	
  addi;onal	
  brand	
  
integra;on	
  via	
  Teacher	
  magazine,	
  a	
  custom	
  site	
  on	
  
Scholas;c.com,	
  and	
  digital	
  media	
  

Results	
  
 

The Twitter Chat had close to 300 participants and generated 2,498 tweets.                                       
There were a total of 28 million+ timeline deliveries and 2.8 million+ individuals reached  - more than 

2X the results from previous Twitter Chats!	
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