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Events & PR 
Align your brand with 
in-person events to 
engage your target 
audience 

Print Media 
87% of readers have taken 
action after exposure to branded 
print content; get your brand in 
front of this active audience with 
an integrated print program	
  

Social Media 
Tap into the social 
media footprint of 
Scholastic.com, 
totaling over 1.7 
million impressions 

Digital Media 
Discover the power of the 
#1 online destination for 
teachers with targeted 
display, custom editorial, 
and more via 
scholastic.com 

Research 
Get qualified intel 
about your target 
consumers using the 
Scholastic research 
team 

Lead Generation 
Delivering qualified 
leads for your business 
and bottom line 

C U S T O M  S O L U T I O N S  T H A T  D E L I V E R  



T H E  # 1  O N L I N E  D E S T I N A T I O N  F O R  T E A C H E R S *  

▶  Scholastic.com is the one-stop destination for over            
3 million educators per month who are looking for 
classroom content and materials, career guidance, product 
reviews, and more.  
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Monthly Page Views: 54 Million 

Average time spent on site: 10 minutes  

  

DID YOU KNOW? 

▶  91% of teachers go online to find or share lesson plans  

▶  65% of teachers use the web to gain professional advice and 
support  

▶  57% of teachers are looking for ways to collaborate with 
other teachers  

Omniture 2015 

Primary Sources: A Project of Scholastic and the Bill & Melinda Gates Foundation, 2013         
   



BENEFITS 
▶  Endorsement from Scholastic  

▶  Client message in a trusted and credible environment 

▶  Exclusive content integration throughout Scholastic digital 
channels 

▶  Customized site adhering to brand equity and messaging  

▶  Blends in with Scholastic.com and is optimized for 
Scholastic.com search with keyword tags 

▶  Creation of custom content and hosting of materials 

▶  Direct drivers to partner’s site and initiatives 

▶  Reporting of web analytics and marketing strategies 

▶  Appears on a trusted site that all schools can access 

 
  

Custom partnership site samples: 
http://www.scholastic.com/elmers/ 
http://www.scholastic.com/phoenix/ 
http://www.scholastic.com/expo/ 
http://www.scholastic.com/unexpectedmath/ 
 
 

  
  

C U S T O M  M I C R O S I T E S  
 

▶  Partner with Scholastic to create actionable content for 
educators on  Scholastic’s award winning website. 
Opportunities include digital promotion via email 
marketing to up to 4 million educators, banner 
media and e-Newsletter placements.  
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D I R E C T  C O N T A C T  T H R O U G H  S U P E R I O R  D A T A  

▶  Scholastic’s proprietary educator database of roughly 4 million educators is based on 93 years of trust with teachers and 
schools. Scholastic is doing transactions with the education market every day so data is updated weekly and is the 
largest and most accurate anywhere. Over 120 segmentation options are available, plus transactional data. 

▶  Opportunities for co-branded and non co-branded email campaigns 
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Average Open Rate of Scholastic partnership emails is 10.27%. Average CTR: 3.45% 

 



▶  Get your brand in front of millions of influencers through 
targeted ad placements on Scholastic’s Teacher and 
Administrator sites  
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ADVERTISING OPPORTUNITIES 

▶  Standard Media (Leaderboard, Medium Rectangle, Button) 

▶  Roadblocks 

▶  Peel-Back 

▶  Transitional 

▶  Push-Down Leaderboard 

▶  Wide Skyscraper 

▶  Interstitial 

▶  Geo-Targeting available 

B A N N E R  A D S  O N  S C H O L A S T I C . C O M   

VIEW	
  SPECS	
  

http://www.scholastic.com/onlinespecs/NEW_Scholastic_Ad_Specs.pdf


Scholastic Professional Media can help with all 
your Social Networking needs. For partners we 
can: 

▶  Promote a client’s brand, messaging, programs, or 
special offers (such as coupons, contests, or 
discounts) through engaging posts 

▶  Provide Best Practices Consult, How To’s for Social 
Networking 

▶  Start a conversation about a hot topic or trend in 
education, or, pose a question for teachers to consider 
(i.e. classroom behavior, teacher preferences, or 
what’s going on in the industry).  

▶  Host a survey  

▶  Build a custom app, such as a survey, special offer, 
coupon, contest/sweeps, viral video, etc. and share it 
with our teacher audience  

	
  
	
  

Facebook 
facebook.com/scholasticteachers 
319,000+ Fans (up 108% YOY) 
 
 
Twitter 
@ScholasticTeach 
128,000+ Followers (up 60% YOY) 
 
 
Google + 
419 followers/72,000 views 
 
 
Pinterest 
37,000+ Followers  

S O C I A L  N E T W O R K I N G  
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▶  Custom Edit with Brand Integration: Full-page ad   
adjacent to relevant editorial with brand mention 

▶  Coverage in Teachers’ Picks: Have your product tested        
by Scholastic Teacher reviewers and featured in the popular 
Teachers’ Picks section 

▶  Coverage in Book Lists: Include your book in Teacher’s        
Book Lists section, and help teachers develop their          
professional learning 

▶  Coverage in Kids’ Books: Include your book in our Kids’ 
Books section, and help keep kids reading! 

▶  Branded Lesson Plan: Provide teachers with actionable 
lessons they can use in the classroom – incorporating your 
content and products 

▶  Coverage in Tech Tools: Get your product featured in 
Administr@tor’s Tech Tools section in print and online 

▶  Special Report: Custom 2-page special report written by 
Scholastic editors aligns your brand to topics important to 
teachers or administrators  
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Capitalize on editorial endorsement through Scholastic Teacher or Administr@tor magazine with high-impact opportunities that 
elevate your brand, generate interest and activate your target purchasers. All opportunities include digital promotions.  

B R A N D E D  C O N T E N T  O P P O R T U N I T I E S  



▶  Digimarc Watermark: Generate leads and quantify 
the effectiveness of your print campaign with this 
watermark overlay that captures scans from readers 

▶  Gated Article Collection Pack: Scholastic’s editorial 
team will put together a gated article pack centered 
around materials relevant to your initiatives that will be 
promoted to our exclusive database 

▶  Email Marketing: Scholastic will deploy branded 
emails to a targeted list selected by client   

▶  Sweepstakes/Contest Management: Scholastic will 
plan, execute, and manage a sweepstakes or contest, 
delivering entrants as leads. 
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Take advantage of Scholastic’s exclusive, proprietary database and generate qualified leads for your business. 

ON THE WEB

WIN 10 FREE BOOKS!
To celebrate Instructor’s new interactive features, we’re giving away 10 free 

books to 25 lucky readers. To enter, just scan the photo below using your 
smartphone (see instructions). Throughout the magazine, unlock more fun 
freebies and bonus content wherever you see the phone icon.

SCHOLASTIC INSTRUCTOR  BACK TO SCHOOL 2014 5   

1STEP

2STEP

3STEP

DOWNLOAD THE FREE 

DIGIMARC DISCOVER APP 

from the iTunes store or 
the Google Play market.

LOOK FOR THE 

INSTRUCTOR 

ICON throughout 
the magazine.

HOLD YOUR PHONE  

THREE TO FIVE INCHES  

above the scannable image 
and parallel to the page. The 
extra goodies will appear 
instantly!

GETTING  

STARTED IS EASY

NO PURCHASE NECESSARY. Begins at 12:00 a.m. 
EST on August 1, 2014, and ends at 11:59 p.m. EST 
on September 15, 2014. Sweepstakes is open only to 
teachers age 18 or older who teach grades PreK–12 in 
a public, accredited private or home school in the 50 
United States and D.C. and who are legal residents 
of the United States. Void where prohibited by law. 
(ARV for books: $5 to $15 each). Go to scholastic.com 

/winbooks for official rules and to enter.TRY IT OUT! Scan the photo to enter, or enter online at scholastic.com/winbooks.

Scan  the Photo to Enter!DEADLINE: 9/15/2014

SWEEPSTAKES
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▶  The average Open Rate of Scholastic partnership 
emails is 10.27%. Average CTR: 3.45% 

 

L E A D  G E N E R A T I O N  O P P O R T U N I T I E S  



P A R T N E R S  
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