SCHOLASTIC

PROFESSIONAL MEDIA

CUSTOM SOLUTIONS THAT DELIVER

Digital Media

and more via
scholastic.com

Discover the power of the
#1 online destination for
teachers with targeted
display, custom editorial,

Social Media

Tap into the social
media footprint of
Scholastic.com,
totaling over 1.7
million impressions

=

Print Media

87% of readers have taken
action after exposure to branded
print content; get your brand in
front of this active audience with
an integrated print program

Lead Generation
Delivering qualified
leads for your business
and bottom line

\

Research

Get qualified intel
about your target
consumers using the
Scholastic research
team

Events & PR

Align your brand with
in-person events to
engage your target
audience
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THE #1 ONLINE DESTINATION FOR TEACHERS:*-

Banias
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» Scholastic.com is the one-stop destination for over Teachers M e
3 million educators per month who are looking for
classroom content and materials, career guidance, product =
The latest

reviews, and more. X . education

stories from

Monthly Page Views: 54 Million

Average time spent on site: 10 minutes

B Print-Ready Resources
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DID YOU KNOW?

» 91% of teachers go online to find or share lesson plans

Narmeplates for Kics
Practice penmanship
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Browse More >
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» 65% of teachers use the web to gain professional advice and
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other teachers

Click Here for Media Kit

Advertise with
Scholastic Teacher

Omniture 2015 .f: oy ENTER NOW
Primary Sources: A Project of Scholastic and the Bill & Melinda Gates Foundation, 2013 c 4 :

99 at the app store.




SCHOLASTIC

PROFESSIONAL MEDIA

CUSTOM MICROSITES

E!S
@

P Partner with Scholastlc. t,o create ac?tlo.nable c0|?tent for EXPO® Writing Resource Center Life ReMageable:
educators on Scholastic’s award winning website.
Opportunities include digital promotion via email

New ideas!

marketing to up to 4 million educators, banner Famty dess
media and e-Newsletter placements. ramar s
BENEFITS

» Endorsement from Scholastic

» Client message in a trusted and credible environment

» Exclusive content integration throughout Scholastic digital _- . -

channels

Click to save $1.25
on Expo markers”

» Customized site adhering to brand equity and messaging
» Blends in with Scholastic.com and is optimized for
Scholastic.com search with keyword tags
P Creation of custom content and hosting of materials Custom partnership site samples:
» Direct drivers to partner’s site and initiatives http://www.scholastic.com/elmers/
http://www.scholastic.com/phoenix/
» Reporting of web analytics and marketing strategies http://www.scholastic.com/expo/
) http://www.scholastic.com/unexpectedmath/
P Appears on a trusted site that all schools can access
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DIRECT CONTACT THROUGH SUPERIOR DATA

P Scholastic’s proprietary educator database of roughly 4 million educators is based on 93 years of trust with teachers and
schools. Scholastic is doing transactions with the education market every day so data is updated weekly and is the
largest and most accurate anywhere. Over 120 segmentation options are available, plus transactional data.

P Opportunities for co-branded and non co-branded email campaigns

million million . .
SCHOLASTIC IN EDUCATORS K-12 STUDENTS mllllon
115,000+
SCHOOLS* PARENTS OF K-12 STUDENTS

Average Open Rate of Scholastic partnership emails is 10.27%. Average CTR: 3.45%
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BANNER ADS ON SCHOLASTIC.COM

» Get your brand in front of millions of influencers through
targeted ad placements on Scholastic’s Teacher and
Administrator sites

ADVERTISING OPPORTUNITIES

Standard Media (Leaderboard, Medium Rectangle, Button)
Roadblocks

Peel-Back

Transitional

Push-Down Leaderboard

Wide Skyscraper

Interstitial

vV v v v v VY

Geo-Targeting available

VIEW SPECS

TIPS ON -
€ Tuesd. November 17,
£| ABrimisTR:TOR DEVELOPING A STRONG at3 pom. ET New Pty
£l FREEWEBINAR TECHNOLOGY PLAN i1 BABE y Solutions
% & BUSIA
2 FOR YOUR SCHOOL OR DISTRICT SUSINGSS DU SHOP NOW
Teachers Parents Kids - Administrators Librarians Reading Sign in -or- Register
Book Fairs G
Administrators L KD
Administrator Magazine Technology Leadership Video Protessional Development Curriculum
TODAY'S TOP ED NEWS
1. "Redskins" Banned in Cal FOLLOW US ON TWITTER
Schools Scholastic Adms. 15h

Gov. Jerry Brown has signeé
legislation banring California public
schools from using term: "Redskins”
2 team names, mascots. EdWeek

2. Democratic Debate: Five

@ScholasticAdms

Ballrcom dancing program gives students a
chance 10 shine. bit.ly/1PqQz7c #SEL
#edchat pic.twitter.com/mGOxukiM

>

High School Under Fire for Mascot
Ar Ohio kigh school is using a tiger cub as its mascot, bringing
criticism from: animal rights groups.

Gates Foundation Staying the Course
Bill and Melinda quietly affirm continuing their ed work.
Log In and Learn

The flexibility for students and teachers to wark anywhere with any
tool is important.

A Chance to Shine

Ballroom darcirg program builds students” social, emotioral, ané
cognitive éevelopment

Newark Schools: Past and Future

WNYC brirgs the main players in Newark's stormy school reform
Battle or stage to discuss the past ard where to go from: here

ABMRIETR TOR
TIPS ON

DEVELOPING A STRONG

TECHNOLOGY PLAN

FOR YOUR SCHOOL OR DISTRICT

FREE WEBINAR

s BABBUsivess

The Promise of Great Books

ANew Yark superintendent makes a pledge to ramp up ber district’s
focus on great reading materials.

The MacArthur Genius Everyone

Things to Watch
K-12 education, Common Core and
standardized testing, od reform, and
more should come up in October 13
debate. EdWeck

3. Former Chicago Schools Chief
Pleads Guilty

Barbara Byrd-Bernett pleads guilty
on charges she steered $23 million
to education firms in exchange for
kickbacks. Crain's

4 New Poll Shows Parents Split
on Testing
Half say there are too many tests,
407% say there aren't. USNews

Tweet to @ScholasticAdms

VIDEO SEE ALL VIDEOS

5. Are There Are More Homeless
Students Than Ever?
Numbers rise, but states might be
‘Better at [Ding suck students. 538

w2lass
T
N

ON OUR BLOGS

o Alexander Russo
AM News: Byrd. Bennett Pleads
Guilty, Arkansas Clarifies PARCC e
Cutoff, LA Unions Ally Agairst >

Claylan M. Christengen
L LT -

<& s @ gwicome L]

Charters
Oct. 14, 2015 at 09:04AM Why great leaders make room for failure.

edu@scholastic
How to Awaken a Dormant Reader
Oct, 13,2015 at 7:37PM

Permission to repost video content available by request.

« Rod Berger
Educating the Gaming Industry Download Webinars Whitcpapers
Sep. 24, 2015 at 07:02AM
o Tech Tools POLAR
Never Lose a File
. Help Shape a
Oct. 14, 2015 at 06:23AM Healthy
Student Body
A '. OR Free Article Collection
- Download your free article collection about
healthy living.



http://www.scholastic.com/onlinespecs/NEW_Scholastic_Ad_Specs.pdf

SCHOLASTIC

PROFESSIONAL MEDIA

SOCIAL NETWORKING

Scholastic Professional Media can help with all
your Social Networking needs. For partners we Facebook
can: facebook.com/scholasticteachers
319,000+ Fans (up 108% YQY)
» Promote a client’s brand, messaging, programs, or
special offers (such as coupons, contests, or

discounts) through engaging posts Twitter

@ScholasticTeach
128,000+ Followers (up 60% YQY)

» Provide Best Practices Consult, How To’s for Social
Networking

Google +

P Start a conversation about a hot topic or trend in _
419 followers/72,000 views

education, or, pose a question for teachers to consider
(i.e. classroom behavior, teacher preferences, or

what’s going on in the industry). Pinterest

37,000+ Followers

» Host a survey

» Build a custom app, such as a survey, special offer,
coupon, contest/sweeps, viral video, etc. and share it
with our teacher audience
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BRANDED CONTENT OPPORTUNITIES

Capitalize on editorial endorsement through Scholastic Teacher or Administr@tor magazine with high-impact opportunities that
elevate your brand, generate interest and activate your target purchasers. All opportunities include digital promotions.

» Custom Edit with Brand Integration: Full-page ad '

adjacent to relevant editorial with brand mention :
The \/\/rite Tools
» Coverage in Teachers’ Picks: Have your product tested er the Job

by Scholastic Teacher reviewers and featured in the popular o e g e ©
Teachers’ Picks section

» Coverage in Book Lists: Include your book in Teacher’s
Book Lists section, and help teachers develop their
professional learning

» Coverage in Kids’ Books: Include your book in our Kids’
Books section, and help keep kids reading!

» Branded Lesson Plan: Provide teachers with actionable
lessons they can use in the classroom — incorporating your
content and products

Chner e g2 om0

% € PiLoT

» Coverage in Tech Tools: Get your product featured in
Administr@tor’s Tech Tools section in print and online

» Special Report: Custom 2-page special report written by
Scholastic editors aligns your brand to topics important to
teachers or administrators 7
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LEAD GENERATION OPPORTUNITIES

Take advantage of Scholastic’s exclusive, proprietary database and generate qualified leads for your business.

Digimarc Watermark: Generate leads and quantify
the effectiveness of your print campaign with this
watermark overlay that captures scans from readers

Gated Article Collection Pack: Scholastic’s editorial
team will put together a gated article pack centered
around materials relevant to your initiatives that will be
promoted to our exclusive database

Email Marketing: Scholastic will deploy branded
emails to a targeted list selected by client

Sweepstakes/Contest Management: Scholastic will
plan, execute, and manage a sweepstakes or contest,

delivering entrants as leads.

The average Open Rate of Scholastic partnership
emails is 10.27%. Average CTR: 3.45%

Boost Wellness,
Boost Attendance

Please complete the form below to access your free articles
from Administr@tor and Instructor magazines.

ADMNISTRITOR

Boost Wellness, Boost Attendance Article Collection Sign-Up

Vhen you sign up, your information will be provided to Scholastic and is subject to
icholastic wil also provide your contact information 1o Kimberfy-Clark Professional
's Py 3

’ ? [ Svmzromcs|
WIN10 FREE BOOKS!

gazine, unlock mre fun.

amartphons (see nstructions)
frecbics and borus

Instructor

and it s subject 1©
im| rk Pre

First Name: test

Tie: test o a
Instructor -
SPONSORED

School Name/District:
test

Last Name: test

Email Address:
test@test.com

' ‘Win a Scholastic
e [0 §. “Reading Oasis”
) for your school

Total number of students in schoolidistrict: | 75

T Post your school's supply lists for

your chance to win!

Learn More
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PARTNERS

e Lot St. Jude Children's ﬂ o Penguin
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