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1. What information sources most influence your decisions when
considering a purchase? (check all that apply)

Open-ended answers: research and demonstration, exposure to the product, ex. going to intervention
convention, readabout in NY., Samples to use and review, Success of the program as attested by
other schools, Reputation of company & product, Research Base, Federal and State Research,
identified student need, teacher input ,research data, Data on outcomes after product use 10. Advice
of trusted staff, Proof of research base, Peer Reviewed Research, off site presentation, Peer reviewed
research journals, attending staff development that "sells" a specific program -- considering whether
or not it's "scientifically based" or not.



2. Which publications do you receive? (check all that apply)



3. Which publications do you read? (check all that apply)



4. If you could only read one publication, which would it be?


